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DAVIES (FINAL)3/30/2012 4:43 PMHOW WEST LAW WAS MADE: THE COMPANY,ITS PRODUCTS, AND ITS PROMOTIONSRoss E. Davies*I.BACKGROUND: WHAT DO WE KNOW ABOUTWHAT WEST WAS? . 232II.FOREGROUND: WHAT DID WEST SAY ABOUTWHAT WEST WAS? . 236III. MERCHANDIZING MATERIAL . 244APPENDIX A: LAW BOOKS BY THE MILLION. 248APPENDIX B: PLEADING AND PRACTICE MARCH. . 276Only in American law is West not primarily a geographicalterm. When we lawyers think of West we tend to think first ofWest Publishing Company—the preeminent source of printed lawbooks since before we were born and of electronic law databasesin recent years.1 But despite its importance to the developmentand dissemination of American law, West itself is a creaturemost of us do not know much about; we know only its products.That is not our fault, because there is only a little bit of information available, and much of that little bit is hard to find. This Article offers some perspective on the roots of West, the publishingcompany, and of its primacy (or at least the primacy of its brand)in the consciousness of modern American lawyers.*Professor of Law, George Mason University School of Law; Editor-in-Chief,The Green Bag, An Entertaining Journal of Law. Some parts of this Article areadapted from parts of Ross E. Davies, West‟s Words, Ho!: Law Books by the Million, Plus a Few, 14 GREEN BAG 2D 303 (2011). Thanks to Cattleya Concepcionand Paul Haas. Copyright 2011, Ross E. Davies and Charleston Law Review.1. Yes, West was acquired by Thomson Reuters in 1996, but the brandand its identity have survived that development. See Company History,THOMSONRUETERS.COM, http://thomsonreuters.com/about/company history/#1990 1980 (last visited Jan. 15, 2012); Company Information About West, a Thomson Reuters Business, WEST.THOMSON.COM, http://west.thomson.com/about/default.aspx (last visited Jan. 15, 2012).231
DAVIES (FINAL)CHARLESTON LAW REVIEW3/30/2012 4:43 PM[Volume 6I. BACKGROUND:WHAT DO WE KNOW ABOUT WHAT WEST WAS?There is a chicken-and-egg quality to West‘s great and durable success in law publishing. The puzzle—or one-half of it, atleast—is captured nicely in Bryan Garner‘s capsule history ofWest‘s most famous book, Black‟s Law Dictionary,2 which wasfirst published in 1891.“Home Establishment of the „National Reporter System.‟ (river front).”32. BLACK‘S LAW DICTIONARY (1st ed. 1891).3. Home Establishment of the “National Reporter System‖, 1 CORNELL L.J.232
DAVIES (FINAL)2012]3/30/2012 4:43 PMWest Words, Ho!What happened is that Henry Campbell Black‘s dictionary tookthe field and became incontestably supreme, partly because ofhis comprehensiveness, partly because of his academic standing, and partly because he had the good fortune of publishinghis work with West Publishing Company.4A roughly converse set of explanations covers the history of West,which incorporated as West Publishing Company in 1882.What happened is that in the late 19th and early 20th centuries, West took over the law publishing field and became incontestably supreme, partly because of the comprehensiveness ofits law reports, partly because of its standing as a producer ofquality products, and partly because it had the good fortune ofpublishing works such as Black‟s Law Dictionary.5So, what is it going to be? Was West a company that happened(through some combination of good luck and good judgment) topick the best products to make and market? Or was it a companywhose production and marketing made its books bestsellers? (Putanother way, was West successful because of Black‟s and otherbooks, or were Black‟s and other books successful because ofWest?) This Article concludes that both are true.It is unlikely that West will ever publish answers to thesequestions about its formative years. It has not done so yet, despite having access to an indisputably available and sympatheticpublishing house. Perhaps that is because the institution‘s knowledge of its own history is incomplete (there was, for example, aseemingly messy and unhappy transition from old guard to newabout a century ago, during which access to memories of earlydays may have been lost)6, or because there are trade secrets to99 (1894).4. Bryan A. Garner, Preface to the First Pocket Edition of BLACK‘S LAWDICTIONARY, reprinted in BLACK‘S LAW DICTIONARY vii (3d Pocket ed. 2006).Garner is the current editor-in-chief of Black‟s Law Dictionary and (even moresurely than was Black in his own time) the most influential contemporary scholar of American legal language.5. WILLIAM W. MARVIN, WEST PUBLISHING COMPANY: ORIGIN, GROWTH,LEADERSHIP 2 (1969).6. See Robert M. Jarvis, John B. West: Founder of the West PublishingCompany, 50 AM. J. LEGAL HIST. 1, 11–12, 19–22 (2010) (quite rightly bemoan-233
DAVIES (FINAL)CHARLESTON LAW REVIEW3/30/2012 4:43 PM[Volume 6be protected (which might itself be a secret), or because the organization lacks the exhibitionist impulses that seem so nearlyuniversal nowadays (which it would not want to exhibit), or forsome other, even more obscure reason. The company has published one history—William Marvin‘s 1969 book, West PublishingCompany: Origin, Growth, Leadership.7 But even Marvin, whosemaximal access to company records might reasonably be inferredfrom his status as worshipful semi-official company historian,8was unable to get hold of much primary source material to workwith.The founder, the four original partners, and the incorporatorsare no longer living and all original records of the earliest daysapparently were discarded years ago, as the business expandedat a rate that made all available space too valuable to retainmere historical papers. Descendants of the founders are widelyscattered throughout the country and while some informationhas been obtained from them in the form of recollections andcomments from their forebears none seems to have retained, ifin fact they ever did possess, written or printed records of theearly days.9A few resourceful modern scholars—notably Robert C. Berring, Robert M. Jarvis, and Thomas Woxland—have done an admirable job of unearthing and analyzing what can be found.10Their studies have shown, among other things, that West—led byJohn B. West thoughout the company‘s rise in the late nineteenth century and into the early twentieth century—was uniquein its commitment to comprehensive publication of all availablelaw (for example, regional and federal case reporter series) alongwith systems designed to enable lawyers to speedily search anding the meager public information about John West, founder of the West Publishing Company and an important figure in American legal history).7. MARVIN, supra note 5.8. What else can be said of the relationship between an author who writesand a company that publishes, ―the main factor that resulted in such exceptional uninterrupted success and growth was top management‖? See id. at 2.9. Id. at 23–24.10. See generally Robert Berring, Full Text Legal Research: Implicationsfor the Future, 14 CAN. L. LIBR. 186 (1989); Jarvis, supra note 6; Thomas A.Woxland, ―Forever Associated with the Practice of Law”: The Early Years of theWest Publishing Company, 5 LEGAL REFERENCE SERVICES Q. 115 (1985).234
DAVIES (FINAL)2012]3/30/2012 4:43 PMWest Words, Ho!sift those vast volumes of legal data (for example, the Key Number system).11 In contrast, West‘s nineteenth century competitorstended to favor limiting full publication to the most importantand useful law (to be supplemented by specialty digests and other secondary resources), with law publishers (of course) decidingwhat law was important enough to merit full publication.12American lawyers, it seems, preferred to decide for themselves which law was most important and most useful, and sothey gravitated to West‘s products.13 West, like Black, made theright comprehensive call when it went through the trouble andexpense of putting everything into its standard products, becauseit turned out that nineteenth century American lawyers— likemodern American lawyers—wanted it all and they wanted itnow.14All of which suggests that the Black-West parallel drawnabove holds. The work of Berring et al. indicates that the answerto the first of the two questions asked above—―Was West a company that happened (through some combination of good luck andgood judgment) to pick the best products to make and market?‖—is yes. John B. West‘s definitive statement in 1889 of his company‘s plans and ambitions—It is one of the greatest merits of the National [Reporter] System that it gives all the cases. Some of our critics [that is, theother law publishers] call it the ―Blanket System,‖ and we aredisposed to accept the analogy. No policy of insurance is so satisfactory as the blanket policy; and that is the sort of policy weissue for the lawyer seeking insurance against the loss of hiscase through ignorance of the law as set forth in the decisionsof the highest courts.1511. See Berring, supra note 10, at 186; Jarvis, supra note 6, at 8; Woxland,supra note 10, at 118–20.12. Berring, supra note 10, at 186–87; Jarvis, supra note 6, at 8; Woxland,supra note 10, at 119–24.13. See, e.g., Robert C. Berring, Full-Text Databases and Legal Research:Backing Into the Future, 1 HIGH TECH. L.J. 27, 31 (1986); Jarvis, supra note 6,at 1;; Woxland, supra note 10, at 115.14. See, e.g., Bob Berring, Ring Dang Doo, 1 GREEN BAG 2D 3, 3–4 (1997);Berring, supra note 10, at 186.15. A Symposium of Law Publishers, 23 AM. L. Rev. 396, 406–07 (1889).235
DAVIES (FINAL)CHARLESTON LAW REVIEW3/30/2012 4:43 PM[Volume 6—and the results of those plans (the reporter and Key systems,the comprehensive panoply of related products, the consistentand dominating commercial success of West over the decades)speak affirmatively for themselves.II. FOREGROUND:WHAT DID WEST SAY ABOUT WHAT WEST WAS?But what about the second question—―Or was it a companywhose production and marketing made its books bestsellers?‖That is perhaps a harder one for a modern observer to answer definitively. After all, the best sources of information—the peoplewho made and sold those products (West‘s employees and agents)and the records of their work (the records that William Marvinsays ―were discarded years ago‖)16—are all literally dead or gone.There are, however, at least two other sources—one obscure,one in plain sight—that suggest West itself viewed its productionand marketing capacities as valuable not only in their own right,but also as features worthy of promotion to their customers.The first, obscure source is a promotional pamphlet titledLaw Books by the Million: An Account of the Largest Law-BookHouse in the World, the Home Establishment of the National Reporter System and The American Digest System.17 It was published and distributed by the West Publishing Company in 1901,but has since all but disappeared from the shelves of law libraries.18 It is reprinted in its entirety below in Appendix A frompages 248–75. Law Books by the Million is not the only pamph-Comprehensiveness, one might say, is not just a feature of American law publishing, it is a persistent underlying value in American law.16. MARVIN, supra note 5, at 23.17. WEST PUBLISHING COMPANY, LAW BOOKS BY THE MILLION: AN ACCOUNTOF THE LARGEST LAW-BOOK HOUSE IN THE WORLD, THE HOME ESTABLISHMENT OFTHE NATIONAL REPORTER SYSTEM AND THE AMERICAN DIGEST SYSTEM (1901), reprinted in Ross E. Davies, West‟s Words, Ho! Law Books by the Million, Plus aFew, 14 GREEN BAG 2D 303 (2011).18. WorldCat lists just four copies. See Law Books by the Million, WORLDCAT, 1161294 (last visitedJan. 15 2012).236
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DAVIES (FINAL)2012]3/30/2012 4:43 PMWest Words, Ho!let-portrait ever put out by West,19 but it is the best, especiallyfor purposes of understanding the business West was in and howthat business was conducted during the company‘s conquest oflaw publishing. Law Books by the Million provides a readable,charmingly enthusiastic, and richly detailed and illustratednarrative of the processes West used to create and disseminateits products in the late 19th and early 20th centuries—that is,during in the early years of those simultaneously democratizingand costly, mutually reinforcing revolutions in American law: theexpansion of the bar and the legal information explosion.20The second, obvious source is West‘s early advertisementsand promotional items. The record of its early years survives onlyin exemplary fragments, but those fragments are links to West‘songoing, ever-diversifying marketing campaign.Back in the early twentieth century, when Law Books by theMillion was released, not everyone was happy about the availability of millions of law books, or about publishers‘ promotion oftheir numerous products. For example, in a March 1902 speechsponsored by the Law Association of Philadelphia, PennsylvaniaSupreme Court Chief Justice James T. Mitchell rosily recalledthe legal culture of his youth:Law books then were not mere merchandise. The legal worldhad not yet surrendered to the manufacturer and the bookmaker, nor would any publisher have dared, even if he couldtruthfully do so, to send out, as more than one does now, boasting circulars that he makes law books by the million. Bookswere written by men who had a call to write, and who soughtin that way to pay their debt to their profession.2119. See, e.g., WEST PUBLISHING CO., THE ROMANCE OF LAW REPORTING(1934).20. See generally LAWRENCE M. FRIEDMAN, A HISTORY OF AMERICAN LAW463–500 (3d ed. 2005); LAWRENCE M. FRIEDMAN, AMERICAN LAW IN THE 20THCENTURY 29–43 (2002); Robert C. Berring, Legal Research and Legal Concepts:Where Form Molds Substance, 75 CALIF. L. REV. 15 (1987).21. James T. Mitchell, Historical Address, in ADDRESSES DELIVERED MARCH13, 1902 AND PAPERS PREPARED OR REPUBLISHED TO COMMEMORATE THECENTENNIAL CELEBRATION OF THE LAW ASSOCIATION OF PHILADELPHIA,PENNSYLVANIA: 1802–1902, at 13–15 (1906).237
DAVIES (FINAL)3/30/2012 4:43 PMCHARLESTON LAW REVIEW[Volume 6Advertisements in 1 The Syllabi, Oct. 21, 1876, at 1& 7.As we know with hindsight, though, in 1902 it was alreadytoo late, thank goodness, to return to a world in which only theright sorts of people were practicing law and writing law booksthat were generally inaccessible to the hoi polloi.22 Indeed, by thetime Chief Justice Mitchell gave his speech, the revolution hadbeen gathering steam for at least a generation.23 And for most ofthat time, West had been in the business of marketing itself. Infact, much of even the first issue (in October 1876) of West‘s firstregular publication, The Syllabi, consisted of advertising for avariety of products sold by West, from books to seals to advertising space.24West‘s marketing program eventually expanded to includenifty, informative pamphlets. The first shorter version of whatwould become Law Books by the Million was published in 1893under the title A Description of the Home Establishment of theNational Reporter System, with some account of the business ofthe West Publishing Company.25 It received a friendly notice of its22. Compare, e.g., id., with BARBARA BABCOCK, WOMAN LAWYER: THE TRIALSOF CLARA FOLTZ(2011).23. See Berring, supra note 14, at 31 n.19 (―The literature bemoaning thevolume of published cases is vast. A personal favorite is High, What Shall BeDone with the Reports, 16 AM. L. REV. 435 (1882).‖).24. In a nod to its own legacy, West did republish the entire six-month runof The Syllabi in 1991.25. See WEST PUBLISHING CO., A Description of the Home EstablishmenSystem with Some Account of the Business of the West Publishing Company238
DAVIES (FINAL)2012]3/30/2012 4:43 PMWest Words, Ho!own in Publishers‟ Weekly,26 as well as the kind of complimentclumsy or lazy editors sometimes pay to work they like: the Cornell Law Journal published a large chunk of the pamphlet (without attribution) in its inaugural issue in June 1894.27Cover of “Law Books by the Million” (West 1901).By 1901, if not earlier, West was distributing its promotionalmaterials with the savvy diversification of a modern direct marketer. Law Books by the Million was available both as a freestanding booklet attractively bound in gray cardboard with thewords ―Where Law Books are Made‖ embossed in silver on thefront cover (that is the version held by the Library of Congress),(1893).26. See Literary and Trade Notes, PUBLISHERS‘ WEEKLY, Mar. 4, 1893, at398.27. See The Home Establishment of the “National Reporter System”, 1CORNELL L.J. 99 (1894). The Cornell Law Journal was a short-lived predecessor(the June 1894 issue was its only manifestation) to the more durable CornellLaw Quarterly. See Ray Forrester, Introduction to Volume 50 Cornell LawQuarterly, 50 CORNELL L.Q. 1 (1964).239
DAVIES (FINAL)CHARLESTON LAW REVIEW3/30/2012 4:43 PM[Volume 6and as an ―insert in: Northwestern reporter. Vol. 87, no. 8 (Sept.28, 1901)‖28 (that is the version in the law library at Washington& Lee University).29 The story of West told in Law Books by theMillion emphasized the care with which each book was made, thespeed and accuracy of its order processing, and the skill and professionalism (and quality of life) of the people who performedthat work.30 The pamphlet was, essentially, an effort to sell Westbooks by selling customers on the processes and people by whichthose books were made and distributed.Then, as now, West did have plenty of competition, of course,including other clever marketers. The Edward Thompson Company was probably the most clever. In the 1890‘s, Thompson wasplacing unusually entertaining cartoon advertisements in lawmagazines.31 And, in what surely must qualify as one of the mostentertaining law book promotions of all time, Thompson commissioned the ―Pleading and Practice Grand March‖ to promote itsEncyclopædia of Pleading and Practice.32 The sheet music wasarranged by composer George Bishop for performance on a parlorpiano (making it easy for lawyers to enjoy at home) and wrappedin a handsome cover featuring a parade of law books in whichThompson‘s Encyclopædia rides in front in magnificent carriage.33 The march is reprinted in its entirety below in AppendixB at pages 276–81.West did not limit itself to advertising and pamphleteering.It was an early user of surveys sent to prospective customers tobuild interest and patronage. See, for example, the postcard re28. Law Books by the Million, WORLD CAT, 1161294 (last visited Dec. 11, 2011).29. See id.30. See infra Appendix A.31. See, e.g., Grosvenor P. Lowery, John K. Porter 4 GREEN BAG 353, 395(1892); The Superior Court of the City of New York (1855), Walter Clark, TheSupreme Court of North Carolina, 4 GREEN BAG 401, 451 (1892); 4 GREEN BAG457, 499 (1892).32. THE ENCYCLOPÆDIA OF PLEADING & PRACTICE (William M. McKinney,ed., Northport, Long Island, N.Y., Edward Thompson Co. 1895).33. See Spencer Layton, Madonna Writing for Lexis? Legal Advertising Invokes a Cultural Trend in the Late Nineteenth Century (2006) (unpublishedseminar paper) (on file with author).240
DAVIES (FINAL)2012]3/30/2012 4:43 PMWest Words, Ho!produced on page 242 (which must have been distributed in late1905 or early 1906), inviting law students to vote for or againstan ―honor system‖ for exam administration. The results of theballoting were not, as promised, ―published in the Spring issue ofthe American Law School Review,‖ although a collection of comments by leading law teachers about honor codes was.34Furthermore, West plainly discovered long ago a fundamental marketing truth that it continues to act on today: customerslike knickknacks. In days of yore, the company passed out goodies ranging from desktop thermometers (pictured on page 241),to bridge playing card sets packaged in miniature volumes of theUnited States Code Annotated (pictured on page 243), to paperweights crafted to look like medallions with Chief Justice JohnMarshall‘s profile on one side and the West Key Number Systemkey on the other, pictured on page 244. (Was it some West employee or contractor with a sense of humor who selected Redislip brand playing cards to go in the mini-USCAs?).34. See Should the “Honor System” be Adopted in American Law Schools?,1 AM. L. SCH. REV. 369 (1902–1906).241
DAVIES (FINAL)CHARLESTON LAW REVIEW2423/30/2012 4:43 PM[Volume 6
DAVIES (FINAL)2012]3/30/2012 4:43 PMWest Words, Ho!243
DAVIES (FINAL)3/30/2012 4:43 PMCHARLESTON LAW REVIEW[Volume 6And so, surely, from the point of view of West itself during itsformative years—in the eyes of the people who appeared in andpublished Law Books by the Million, and created and distributedall those paperweights and playing cards—the answer to thesecond question—―Or was it a company whose production andmarketing made its books bestsellers?‖—is the same as the answer to the first: Yes.III. MERCHANDIZING MATERIALRoughly a century later, environmentally friendly biodegradable ―Westlaw Next‖ travel mugs are the promotional treasure dujour—as legions of law students, practitioners, public servants,professors, and members of other West constituencies know fromrecent personal experience.35 There is probably a book‘s worth ofhistory, entertainment, and wisdom in a full collection of 100plus years‘ worth of West Publishing Company tchotchkes. It remains as true today as it was when Edward Thompson wascommissioning ―Pleading and Practice Grand March‖ that Westhas vigorous and creative competitors. These days, Lexis-Nexis issurely the strongest, at least in the on-line law business, and soit should come as no surprise that West recently used cupcakes35. See, e.g., Greg McNeal, Westlaw Next and the Magical Westlaw Mug,THE FACULTY LOUNGE: CONVERSATIONS ABOUT LAW, CULTURE, AND ACADEMIA(Sept. 2, 2010), the-magical-westlaw-mug.html.244
DAVIES (FINAL)3/30/2012 4:43 PM2012]West Words, Ho!(pictured on page 247) to market Westlaw Next, while LexisNexis has been known to deploy cookies (pictured on page 247) topromote its products.36Despite its acquisition by a larger corporate entity in 1996,West‘s promotional flare persisted, obviously undimmed. Consider, for example, the West-ern style announcement in January2000 on its Westlaw website of the online availability of the lawsof the United Kingdom:This royal throne of kings, this sceptered isle,This earth of majesty, this seat of Mars,This other Eden, demi-paradise,This realm of laws computerize(-d)Well, we can‘t all be Shakespeare. But now we can allaccess the laws of the United Kingdom on Westlaw.Access the United Kingdom Law Reports databaseUKL-RPTS for official transcripts of judgments fromUnited Kingdom courts.3736. See Al Dente, It Crumbles, 7 GREEN BAG 2D 285, 285 (2004) (reviewingthe Lexis-Nexis cookies).37. Compare WESTLAW, www.westlaw.com (Jan. 10, 2000) (statement onwebsite‘s welcome window), with WILLIAM SHAKESPEARE, KING RICHARD II, act 2.As all good lawyers know, little new work in the law is ever entirely new, and soit may be that West was inspired by the earlier work of an old competitor, theBancroft Whitney Company. Here is the story, as told by Professor RichardSloane:An Oakland, California lawyer wrote to the Bancroft Whitney Company on receipt of their new California Code for Civil Procedure:‗Press on the work, in evolution,Till th‘ annotated ConstitutionStands forth beside the four fine Codes—And then I‘ll write you no more odes.‘—Wm. R. Davis.Bancroft Whitney was touched and assigned its resident poet to reply:‗We just received your timely ode,As you received the Pom‘roy CodeAt first we thought it rather rash,Until we saw your check for cash.The Civil Code will soon appear,And then the Penal ends this year,Except with Notes the ConstitutionWill end just now the evolution.245
DAVIES (FINAL)3/30/2012 4:43 PMCHARLESTON LAW REVIEW[Volume 6Or picture, if you will, what happens when someone visits theWest corporate website (west.thomson.com) today, and searchesthe site for ―stress toys.‖ Click on the links, it‘s fun.38From The Syllabi to stress toys, with Law Books by the Million and its ilk somewhere in between, West‘s long program ofself-promotion symbolizes and, to some extent explains, the evolution of the law-book publishing business and its relationship tothe bar. The same up-to-the-minute website that features theStress Toys Videos also boasts, in an echo of Law Books by theMillion that is also a reminder of what matters most to a company that has been producing law books for more than 130 years,―West annually publishes more than 66 million legal books and500 CD libraries.‖39But later on when laws are fixedIn places that are not so mixed,The Code Political, without flaws,Completes the work with General Laws.‘—F.P.S.Colloquium, Bicentennial History of American Law Publishing, 69 LAW LIBR. J.576, 586 (1976) (quoting Notes, 35 AM . L. REV. 882, 902 (1901)).38. See Stress Toy, WESTLAW, .aspx (last visted May 18, 2011); Stress Tax in Paradise, toy/demo2.aspx (last visited May18, 2011).39. About Us, WESTLAW, west.thomson.com/about/default.aspx (last visitedMay 18, 2011).246
DAVIES (FINAL)2012]3/30/2012 4:43 PMWest Words, Ho!The cupcakes picturedabove were frosted orangeand white— the themecolors of Westlaw Next—before they were eaten bythe author and his colleagues in the facultylounge at the GeorgeMason University School ofLaw earlier this year. Thecookies that were in theLexis-Nexis box pictured atright were eaten by a foodreviewer. The fact that heate all of them might be anindication of the success ofthe promotion.247
DAVIES (FINAL)3/30/2012 4:43 PMCHARLESTON LAW REVIEW[Volume 6APPENDIX ALAW BOOKS BY THE MILLION (WEST 1901)AN ACCOUNT OF THE LARGESTLAW-BOOK HOUSE IN THE WORLD,–THE HOME ESTABLISHMENTOF THE NATIONAL REPORTER SYSTEMAND THE AMERICAN DIGEST SYSTEMWest Publishing Co.The West Publishing Co. presents its complimentsto the members of the Bench and Bar of America,and extends to them all a hearty invitation to visitits building and offices, in St. Paul.A trip through the building always proves to be an unexpected revelation of the magnitude and of the interesting character of the business which is carried on in the home establishmentof the National Reporter System. This business is one which theNew York Nation declares ―makes St. Paul, for at least one purpose, the intellectual center of the United States.‖ It is the business of applying the most advanced methods of law publishing,on the most extensive scale, to the body of judicial decisionswhich is of the greatest practical importance to the active part ofthe legal profession of the country.If you, to whom this booklet is addressed, come to St. Paul,we shall be very glad to see you, and to take you through thebuilding. In the meantime, these pictures will serve to give youan idea of what we would have to show. Perhaps they may induceyou to come! It is incidentally interesting to see how it comesabout that a Western house should be at the head of the law publishing business, not only of this country, but of the world.248
DAVIES (FINAL)2012]3/30/2012 4:43 PMWest Words, Ho!The West Publishing Co.‘s building is built, not upon a hill,but upon the side of a hill. It is an advantageous position for amanufacturing establishment carrying hundreds of tons of heavymachinery above its foundations, but it does not make as impressive a building from the front as it would if all of its nine storieswere above the street level. This modesty prepares a surprise forthe visitor, who finds himself descending and still descending, tofloor below floor, all lit with floods of strong southern sunshine,whereas logically (i.e. from the logic of the Third Street entrance)249
DAVIES (FINAL)CHARLESTON LAW REVIEW3/30/2012 4:43 PM[Volume 6they ought to be plunged in underground darkness. This arrangement is of great advantage in the matter of light for thestorage rooms and it brings the general offices and sales-rooms(which are necessarily placed above the departments operatingheavy machinery, and which are actually on the sixth floor) tothe street floor in front; while the furnace room, requiring carloads of coal, and the storage-rooms, taking in carloads of paperand stereotype metal, are easily accessible from the railroadtracks in the back yard.If the visitor begins his tour by taking the elevator to the topof the building, he will be led first to the proof-reading department, which occupies the entire ninth story. This is a superimposed story, not seen from the street, known to the jovial occupants as the ―Roof Garden.‖ Here there are twenty separaterooms for isolated proof-readers, besides long common rooms inthe center for related work. The proof-reading on law books isvery much more exacting than ordinary proof-reading. It is doneby trained experts, and the minuteness of their scrutiny would bea revelation to the ordinary proof-reader, no less than to the general reader, who takes typographical perfection for granted,–though any one familiar with type knows that more natural de250
DAVIES (FINAL)2012]3/30/2012 4:43 PMWest Words, Ho!pravity inheres in those blocks of metal than in any other inanimate creatur
Jan 15, 2012 · 4. Bryan A. Garner, Preface to the First Pocket Edition of BLACK‘S LAW DICTIONARY, reprinted in BLACK‘S LAW DICTIONARY vii (3d Pocket ed. 2006). Garner is the current editor-in-chief of Black‟s Law Dictionary and (even more surely than was Black in his own time) the most influential contemporary scho-lar of American legal language. 5.
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George Mason University - Aetna Student Health 


George Mason University Policy Year: 2022-2023 Policy Number: 724536 www.aetnastudenthealth.com (800) 878‐1945 . George Mason University 2022-2023 Page 2 This is a brief description of the Student Health Plan. The plan is available for the George Mason University
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George Mason University for the year ended June 30, 2016 


George Mason's Response to Findings We discussed this report with management at an exit conference held on May 9, 2017. George Mason's response to the findings identified in our audit is described in the accompanying section titled "University Response." George Mason's response was not subjected to the auditing procedures applied









17 Views




1y ago






















2020-21 FAMILY CALENDAR - George Mason University 


George Mason Family Programs—Like our public Facebook page for the most up-to-date news about programs, events, and activities. George Mason Family Association—Join our closed Facebook Group to connect with other Mason parents and family members. masonfamily.gmu.edu families@gmu.edu 703-993-2475
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Consumer Guide to Auto Insurance - csimt.gov

consumer guide to auto insurance contents introduction to auto insurance 1 understanding your auto insurance policy 2 required auto insurance 3 optional types of auto insurance 4-5 getting the right coverage 6 accidents and violations 7 how to shop for auto insurance 8 shopping tips 9 frequently asked questions 10-11 insurance complaints/when you have a problem 12
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your guide to understanding auto ins in nh - New Hampshire

Hampshire Insurance Department does not mandate or set Auto Insurance Rates. Auto Insurance Rates will vary by insurance company. This guide is intended to give New Hampshire consumers basic information on auto insurance. It suggests ways to: Lower the cost of your auto insurance, shop for Auto insurance and, file an auto insurance claim.
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OWNER'S GUIDE - NinjaKitchen 

auto auto auto. frozen drinks smoothies puree med high pulse low / dough. auto auto auto. frozen drinks smoothies puree med high pulse low / dough. auto auto auto. frozen drinks smoothies puree med high pulse low / dough. auto auto auto. please keep these important safeguards in mind when using the . appliance: mportant: make sure that the .
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Consumer Guide Auto Insurance - Tennessee

Auto insurance doesn't cover paying off your loan if your car is damaged and its market value is less than what you owe. Auto dealers and lenders may offer guaranteed auto protection (GAP) insurance for this purpose. Your auto insurance will cover you if you drive into Canada. To drive into Mexico, however, you'll need to buy Mexican auto .
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NAIC Consumer Shopping Tool for Auto Insurance

Whether you are buying auto insurance for the first time, or shopping to be sure you are getting the best deal, you already know how important auto insurance is. By law in most states, if you own a car, you must have some auto insurance. Remember, there is no such thing as a "full coverage" auto insurance policy. Policies are made up of
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Personal insurance - Car & Business insurance King Price Insurance

The king's insurance options 5 Things you need to know 7 The stuff you need to do 14 How to claim 16 Our commitment to you 20 Car insurance 22 Car warranty 37 Shortfall cover 45 Scratch and dent 46 Tyre and rim 48 Motorbike insurance 53 Trailer and caravan insurance 64 Watercraft insurance 68 Home contents insurance 77 Buildings insurance 89
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Broadway towing winchester ky

MO 77 Motors: Rock Hill, SC 7th Avenue Auto Salvage: Fargo, ND 81 Auto Parts & Recycling : Salem, VA 82 Auto Wrecking: Brookfield, OH #9 Truck & Auto Parts (No US Shipping) : Tottenham, ON 97 Auto Wrecking Shull's Towing: Brewster , WA 98 Auto Recyclers: Brooksville, FL 99 Auto Dismantler: Stockton, CA A & A Auto & Truck LLC:
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Decision Tree Tutorial by Kardi Teknomo - TAN THIAM HUAT 陳添發

Male 1 Cheap Medium Bus Female 1 Cheap Medium Train Female 0 Cheap Low Bus Male 1 Cheap Medium Bus Male 0 Standard Medium Train Female 1 Standard Medium Train Female 1 Expensive High Car Male 2 Expensive Medium Car Female 2 Expensive High Car Based on above training data, we can induce a decision tree as the following:
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All about auto insurance - Option Consommateurs

of insurance companies with which they have agreements. Insurance agents: agents work for a specific insurance company. Before you decide to do business with either a broker or an agent, check out prices, the products being proposed and the quality of the service. Buying auto insurance 4 All about auto insurance
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-xglfldo:Dwfk Xjxvw Wkurxjk)2, 

Affordable Care Act - insurance comparison, cheapest insurance, cheap health insurance NJ, cheapest insurance company Priority One High Volume - Washington state health insurance plans, affordable health insurance The best performing ad copy included those that made specific reference to finding "health insurance" for
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A Message from Our President - Fox Valley Corvette

Bob Jass Chev-rolet 630-365-6481 Auto Parts 25% in most cas-es Ron Westphal Chevrolet 630-898-9630 Auto Parts 25% in most cas-es Thomsons Auto Parts 630-879-6363 Auto Parts 10% in most cas-es American Mod-ern Insurance Co. Collector Car Auto Insurance 10% on Collector Auto Polic
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Gold Tier - MAPFRE Insurance

Foy Insurance of MA, LLC 198 Frank Consolati Insurance Agency, Inc. 198 County Insurance Agency, Inc. 198 Woodrow W Cross Agency 214 Woodland Insurance Agency, Inc. 214 Tegeler Insurance Services of CT, Inc. 214 Pantano/VonKahle Insurance Agency, Inc. 214 . Hanson Insurance Agency, Inc. 287 J.H. Slattery Insurance Agency, Inc. 287
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A CONSUMER GUIDE TO AUTO INSURANCE - Maryland

AUTO INSURANCE Comparison shopping is the key to getting the most for your insurance dollar . Consumers think nothing of price shopping for televisions, computer tablets or appliances to save 20 or 30, but forget to shop around for auto insurance where hundreds of dollars can be saved . There are more than 150 auto insurers (or
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Auto Insurance Affordability: Countrywide Trends and State Comparisons

Auto Insurance Expenditures as Percent of Median Income 1990s Average 1.93% 2000s Average 1.71% 2010s Average 1.61%. 3 State Rankings Based on the 2018 affordability index, auto insurance was most affordable in Iowa, where households spent 1.02 percent of income on auto insurance. Other states with low expenditure-
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Business Auto Insurance made simple - Allstate

And with our range of innovative insurance and ﬁnancial products, we can help you protect your lifestyle. Personal Auto Insurance Your Choice Auto Featuring: Accident Forgiveness, Safe Driving Bonus Check, Deductible Rewards and New Car Replacement Standard auto Property Insurance House Condo Renters Manufactured home
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Our website is made possible by displaying online advertisements to our visitors.

Please consider supporting us by disabling your ad blocker.
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About this dialog

Our systems have detected unusual traffic from your computer network. This page checks to see if it's really you sending the requests, and not a robot.

















