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AcknowledgmentsThe ADO Project Team is grateful to the Alabama Development Office for its participation inthe Certified Public Manager program through Auburn University at Montgomery’s AlabamaTraining Institute. We are especially grateful to ADO Assistant Director Linda Swann andDirector of Business Development David Hutchison, who were generous with their valuabletime. Thanks also are due to Kelly Graham and Angela Till of the Alabama Department ofRevenue for their guidance on the wide range of tax incentives their agency oversees. We areextremely grateful as well to the Alabama Training Institute and its staff: Senior DirectorSharleen Smith, Assistant Director Leslie Meadows, along with Jaime Andress and AllysonAustin. Special thanks to instructors Don Johnson, who provided much-needed help all along theway, and Jeanine Boddie-LaVan.This white paper reflects the work of 10 state employees representing a variety of agencies. Itwas prepared in partial fulfillment of the requirements of the Certified Public Manager program of Auburn University at Montgomery’s Alabama Training Institute. The AlabamaDevelopment Office (ADO) presented the CPM students with a formidable challenge. The ADOProject Team respectfully submits its response here.2
The ADO Project TeamJennifer Broomfield, Alabama Board of Nursingjennifer.broomfield@abn.state.al.us(334) 293-5257Liz Burgess, Alabama Development Officeliz.burgess@ado.alabama.gov(334) 353-1264LaTonya Jackson, Alabama Medicaid Agencylatonya.jackson@medicaid.alabama.gov(334) 353-5940Tricia Jackson, Alabama State Employees’ Insurance Boardpjackson@alseib.org(334) 263-8442Franklin McMillion, Alabama Department of Revenuefranklin.mcmillion@revenue.alabama.gov(251) 380-3541Leslie Michaud, Alabama Department of Revenueleslie.michaud@revenue.alabama.gov(334) 242-1260David Rountree, Alabama Public Service Commissiondavid.rountree@psc.alabama.gov(334) 242-5194Mac Sadler, Alabama Department of Revenuemac.sadler@revenue.alabama.gov(334) 242-1498DeLois Thigpen, Alabama Executive Budget Officedelois.thigpen@budget.alabama.gov(334) 242-7245Tammy Wallace, Alabama State Board of Veterinary Medical Examinerstammy.wallace@asbvme.alabama.gov(334) 262-80683
Table of ContentsI. Introduction: The Alabama Development Office . 5II. Our Task and Team . 8III. Wins & Losses .11IV. The Competition . 16V. Recommendations . 52VI. Conclusion . . 694
I. Introduction:The Alabama Development OfficeThe Alabama Development Office (ADO) has been on the winning side of numerousmultibillion-dollar, world-class industrial location deals, and that success continues to have aprofound influence on the state’s economy. Nonetheless, ADO’s staff tends toward modesty.They are keenly aware of the deals that got away. Besides, as they will be the first to tell you, theagency does not work alone. It is at the center of a sophisticated recruitment effort that involves anumber of important actors. ADO represents the official state-government hub of a partnershipof both public and private entities devoted to economic development in Alabama. ADO’smission statement says as much: “To coordinate economic development resources leading toquality job creation throughout Alabama.”ADO was asked by Auburn University at Montgomery’s Alabama Training Institute (ATI) topresent a group of state employees in ATI’s Certified Public Manager program with a challenge.This white paper is the team’s response to that challenge from ADO. The specific task isexplained further in the next section.From a legal standpoint or from the perspective of a financial analyst doing due diligence, stategovernment’s direct involvement in economic development strengthens the Alabama negotiatingteam’s commitments, as well as its flexibility, in working with industrial prospects. As ADOstaff members will also tell you, a senior executive from a large industrial prospect may wellhave the governor’s cell-phone number. Unfortunately, they caution, the same could probably besaid for chief executives in the states we highlight below. ADO considers them Alabama’stoughest and most frequent competitors for large industrial projects.The Alabama TeamAmong the private organizations that play a key role in Alabama’s recruitment efforts is theEconomic Development Partnership of Alabama (EDPA), a non-profit supported by many of thestate’s largest corporations; its two largest research universities, Auburn University and theUniversity of Alabama; along with Birmingham-based Southern Research, an independent, notfor-profit center for scientific research affiliated with the University of Alabama at Birmingham.Virtually all of the state’s local and regional economic development entities are also EDPAmembers.Other participants include corporations such as Alabama Power Company and PowerSouthEnergy Cooperative that routinely pursue large industrial customers. That Alabama Power hasmaintained a professional economic development arm for more than 95 years should come as nosurprise: ADO’s largest coup to date, ThyssenKrupp Steel USA, LLC, is Alabama Power’slargest customer and among the largest of its corporate parent, Atlanta-based Southern Company.Alabama Power President and CEO Charles D. McCrary currently serves as chairman of theboard of EDPA.5
Last but not least, the dozens and dozens of local economic development organizations thatparticipate in EDPA as “community partners” also play a significant role individually. WritesEDPA Executive Vice President Steve Sewell: “It’s often said that the local economicdevelopers are one of Alabama’s greatest strengths in economic development.” ADO staffmembers echo that view, noting that a single “local team” may include people from several ofthe state’s 67 counties.Enter the ‘Alliance’Soon after the ADO Project Team completed its research for this paper, Alabama GovernorRobert Bentley issued an executive order creating the Alabama Economic DevelopmentAlliance. This important reorganization of the state’s economic development efforts is describedby the Governor’s Press Office in a July 19, 2011, news release: “A newly formed AlabamaMarketing Allies make up the membership of the Alliance. The Allies include the Director ofthe Alabama Development Office; the President of the Economic Development Partnership ofAlabama; the Chair of the Alabama Marketing Allies [see note below]; the Chancellor of theAlabama Community College System, representing the Alabama Workforce Training System;the Chancellor of the University of Alabama System, representing universities and researchorganizations; and three local economic developer designees from the Economic DevelopmentAssociation of Alabama.”[NOTE: As outlined below, the chair of the Marketing Allies will change – from former tocurrent ADO director – once the new organization completes a strategic plan in December2011.]How the creation of the Alliance will affect longstanding relationships among the state’sprincipal players in economic development remains to be seen, but, as early as June 15, 2011, theBirmingham News described Governor Bentley’s intentions as a “sweeping realignment ofAlabama industry-hunting efforts .” Given the central role ADO continues to play underGovernor Bentley’s plan, the ADO Project Team’s task, which we outline below, is no lessrelevant. The group is confident that the creation of the Alabama Economic DevelopmentAlliance, despite its fundamental significance for the success of the state’s future recruitingefforts, does not undermine the value of our goal.Former Alabama House Speaker Seth Hammett will chair the Alliance until the end of this year,when the organization expects to complete its strategic plan. Hammett just stepped down asADO director, an appointment he accepted with the understanding that he would serve sixmonths and without pay – essentially on loan from Andalusia-based PowerSouth, to whichHammett has now returned.Governor Bentley appointed Greg Canfield, a member of the state House of Representativesfrom Vestavia Hills, as ADO’s new director. Canfield resigned his legislative seat and beganwork at ADO on August 1, 2011.6
II. Our Task and TeamThe Alabama Development Office says it has one mission: to create jobs in Alabama. Althoughthe agency’s staff recognizes the importance of cultivating existing industry with an eye towardexpansion, ADO focuses on courting and attracting new industries to the state. When anAlabama site becomes a finalist for an industrial location, the state usually finds itself incompetition with one of its neighbors in the Southeast. Therefore, in presenting its challenge tothe ADO Project Team, the agency called specifically for research on those top competitors.ADO gave the team a tall order indeed: “Identify and develop strategies that Alabama mightimplement that could ensure Alabama remains competitive.” It is to ADO’s credit that theagency’s charge for our team, while calling for research and analysis on “what the competingstates are offering regarding recruitment incentives,” makes the priority of the task explicit: “ [T]he real competition is driven by what states can offer in discretionary incentives. [Emphasisadded] Unfortunately, Alabama’s funds for discretionary incentives come from the GeneralFund, which continues to dwindle.”The 10 members of our project team appreciated ADO’s straightforward guidance. Relativelyearly on, the group reached a consensus that identifying sources of money for discretionaryincentives was a key goal. Thus, each of the recommendations contained in this white paperfocuses on a potential source of new state revenue. By definition, statutory incentives are firmlyin place; discretionary incentives are not. A discretionary incentive fund is essentially a pool ofmoney earmarked for industrial recruitment incentive packages. Such funds can be described asthe wherewithal to close a deal if the agreement is seen as sufficiently beneficial to Alabama.That decision traditionally has rested with the governor, as chief executive, with advice fromboth the ADO director and the state finance director. Any discretionary funding of this type isdone in concert with the appropriate local units of government.The ADO Project TeamOne member of the project team is an employee of the Alabama Development Office, where sheworks as an accountant. However, it is important to note that no other members of the team haveany professional experience in the field of economic development. Important, too, isacknowledgement of the broad scale of the field, not to mention the depth of research devoted toeconomic development strategies for several decades now. While we have tried to review someof the fundamentals of industrial recruitment, the advice contained in this report is not expertadvice; rather, it represents a good-faith effort by non-experts to assay the ADO charge in arealistic way. We are extremely grateful to ADO’s staff for their help.The group has opted to cite a variety of potential sources of income to fund discretionaryincentives, including a few that a majority of group members felt were unrealistic given thecurrent economic and political environment in Alabama. The most ready example of this is astate lottery, which few team members viewed as having any realistic chance of enactment for7
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years to come. Nonetheless, it was decided that a lottery, as well as a few similar options, shouldbe considered seriously. After all, they are important sources of industrial recruitment funds insome states. At present, any talk of “revenue raising” is likely to receive a cold reception in theAlabama Legislature, and one of the main reasons for that is discussed in the following section.Team members decided to approach the task with a deliberate open mindedness, aware that thepolitical and economic environments will change over time.Our consideration of some of the other recommendations below was simply practical. Why, forexample, discount options such as specialty car tags or even utility bill check-offs? Instead, ourproject team decided to include these and other possibilities, aware that building a competitivefund for discretionary incentives may require a number of revenue sources. Naturally, somerecommendations are discussed at length while others are noted only briefly.The Task in ContextThe ADO Project Team believes it is important to acknowledge at the outset that the economic“context” of the research presented in this white paper is extraordinarily challenging. In thecurrent economy, our state’s industrial recruitment efforts, like those of comparableorganizations throughout the country, continue to face a formidable headwind. The latest U.S.recession – the worst in 80 years – officially began in December 2007. Annual U.S. economicgrowth, measured by real Gross Domestic Product (GDP), was zero for 2008, then fell 2.6percent in 2009. In 2010, the Bureau of Economic Analysis (BEA) reports, the economymanaged a 2.9 percent gain.What about 2011? The news is spotty at best. BEA estimates the annual rate of real GDP growthin the first quarter of this year was 1.9 percent. The Federal Reserve is now projecting that theU.S. economy will grow at a rate of between 2.7 percent and 2.9 percent this year, down from anApril estimate of between 3.1 percent and 3.3 percent. (Economic results from the second quarterof 2011 had not been reported at the time of this writing.)The fallout from the recession, not to mention what many have described as a “jobless recovery,”is still visible in Alabama. Jefferson County, for instance, the state’s largest county by far, wascontemplating bankruptcy as this report was being prepared. The state unemployment rate rose to9.9 percent in June 2011, up from 9.6 percent in May 2011.The Lesser Costs of TragedyFor Alabama, the April 27, 2011, tornadoes that killed 247, injured more than 2,200 and turneduncounted individual lives upside-down created serious economic challenges. In a preliminaryassessment, the University of Alabama’s Center for Business and Economic Research says thecash injection from cleanup and rebuilding activity will certainly be positive, but the impact ofthe storms – speaking strictly in economic (rather than human) terms, as the UA researchers tookspecial care to note – is “a net negative effect on the state.”But the news, for Alabama, is not all bad – precisely because of the success achieved in the past20 years by ADO and its partners on the state’s economic development team. We began this8
paper with the observation that those “wins” continue to have a profound effect on our entirestate’s economy. We review them here partly for that reason, but also because they are proofpositive of just how high the stakes can be when one is waiting for a call from, say, Germany.ADO Director of Business Development David Hutchison put it well in a meeting with ourproject team: On the day Mercedes-Benz chose to build its first and only U.S. manufacturingplant in Tuscaloosa County, Hutchison said, Alabama was “transformed.”Although careful not to disclose confidential information, ADO staff members also talked withour group about some of the deals that got away. Those, too, are outlined below.9
III. Wins & LossesADO employees do not rest on their laurels, but, fortunately for Alabama, those successful dealshave continued to pay exceptional dividends through the years. Only a few weeks ago, on July21, Bloomberg spread the news worldwide that Daimler AG had decided to invest an additional 2 billion at the company’s plant in Vance, Alabama. The same story reported that Mercedes’sales were up 9.7 percent in the previous six months. Meanwhile, hourly employees at theAlabama plant received a 1.5 percent pay raise, according to the Birmingham News (July 20,2011), “as the German automaker celebrated the launch of the third-generation M-Class SUV.”Mercedes-Benz U.S. International, Inc. (MBUSI), in Tuscaloosa County, signaled early on thatbig victories could yield more big victories. After investing 300 million in 1995 and 1996 toestablish then-Daimler-Benz AG’s first auto-manufacturing plant outside of Germany, MBUSIinvested another 80 million in 1998 and 1999 to expand it. The German company’s decision todesign and market a sport utility vehicle, or SUV, turned out to be a very good idea – forMercedes, to be sure, but also for Alabama.At the risk of trumpeting the obvious, it is hard to overstate the significance of Mercedes-Benz inits role as founding member of Alabama’s automotive manufacturing industry. Nor is Mercedesalone among the state’s automakers in expanding its initial investment. Today, the industryincludes Honda Manufacturing of Alabama and Hyundai Motor Manufacturing Alabama, as wellas Toyota Motor Manufacturing, Alabama, Inc., which builds V6 and V8 engines in Huntsville.(Beginning this fall, they’ll produce 4-cylinder engines there as well.) Meanwhile, Kia MotorsManufacturing Georgia, Inc., built a large manufacturing plant just a mile across the state line,off I-85. Its proximity to Alabama’s supplier network was no accident, of course, and anyappreciation of the industry’s impact on the Alabama economy demands recognition of thosesuppliers’ ongoing capital investment as well. Indeed, ADO’s “New and Expanding IndustryReport for 2010” shows that the state’s largest industrial announcements last year involved autosuppliers.More than 300 automotive industry companies now call Alabama home, according to ADO.That’s 286 percent more than in 1991. For Alabama, the past two decades have been anythingbut gloomy.The WinsMercedes-Benz U.S. International, Inc.Location: Vance (Tuscaloosa County), AlabamaStarted production: 1997Capital investment: 1.3 billion (Additional 2 billion announced July 2011)Employment: 2,800Production capacity: 174,000 vehicles annually10
Plant size: More than 3 million square feet on 966 acresSuppliers: 118 auto-related suppliers in AlabamaProducts: M-Class SUV, R-Class Grand Sports Tourer, the GL-Class luxury SUV and theannounced C-Class (2014) and coupe-styled version of the M-Class SUV (2015)Honda Manufacturing of Alabama, LLCLocation: Lincoln (Talladega County), AlabamaStarted production: November 2001Capital investment: 1.5 billionEmployment: 4,000Production capacity: more than 300,000 vehicles and engines annuallyPlant size: 3.25 million square feet on 1,350 acresSuppliers: 133 auto-related suppliers in AlabamaProducts: Odyssey minivan, Pilot SUV, Ridgeline pickup and V6 engines; (2013) Acura MDXluxury SUVHyundai Motor Manufacturing Alabama, LLCLocation: Montgomery (Montgomery County), AlabamaStarted production: 2006Capital investment: 1.4 billionEmployment: 2,500Production capacity: 300,000 engines and vehicles annually (at full production)Plant size: 2 million square feet on 1,750 acresSuppliers: 117 suppliers in AlabamaProducts: Sonata Sedan, Elantra Sedan, 4-cyl. 2.0-liter Turbo and 2.4-liter Theta Gasoline DirectInjection and Multi-Port Injection engines, 1.8-liter Nu engineToyota Motor Manufacturing, Alabama, Inc.Location: Huntsville (Madison County), AlabamaStarted production: 2001Capital investment: 514 millionEmployment: 768Production capacity: 145,000 V6 engines annually; 216,000 V8 engines annuallyNote: Although the Toyota engine plant does not match the scale of other wins cited here, it isincluded as an illustration of the compounding effect the Alabama economy enjoyed as its autoindustry gained critical mass.11
ThyssenKrupp Steel and Stainless USA, LLCLocation: Calvert (Mobile County), AlabamaStarted production: 2010Capital investment: 5 billionEmployment: 1,895 (2,700 when operating at capacity)Production capacity: 4.3 million metric tons annuallyPlant size: 7 million square feet under roof on 3,600 acresProducts: Premium carbon and stainless steelIn the end, the ThyssenKrupp deal came down to Alabama and Louisiana. ADO employeesremember clearly when the word came from Germany that Alabama was the winner of thelargest industrial recruitment prize in U.S. history. ThyssenKrupp’s selection of the MobileCounty community of Calvert is a textbook example not only of just how huge an industrialdevelopment deal can be, but also of the indirect impact of such a decision.This past March, the Birmingham News summarized the economic impact of ThyssenKrupp onAlabama thus far: Hired 1,900 people since 2007, 80 percent of them from Alabama, paying them 100million in wages.Created 9,000 construction jobs.Spent 800 million with Alabama companies.Generated 34 million in state tax revenue.The LossesThe ADO Project Team cites only two examples in this section, having discovered in its researchthat one must be cautious in trying to draw lessons from the deals that got away. Whilespeculation is plentiful, it is extremely difficult to obtain definitive information on why one statewas chosen over another for an industrial location.Volkswagen Group of America, Inc.In July 2008, Volkswagen AG announced that the company had chosen to build a manufacturingplant in Chattanooga, Tennessee. Huntsville, Alabama, and a site in Michigan had been finalistsfor the location, according to press reports. The Chattanooga plant, which began production inMay 2011 at its 1,350-acre site, represents an investment of 991.4 million and is expected toemploy about 2,000 people when it reaches full capacity next year.An analysis by the University of Tennessee’s Center for Business and Economic Researchitemizes the expected economic benefits of Volkswagen’s location. These include “a 511.1million annual increase in personal income, 55.7 million yearly in state and local tax revenue,12
and the support of 11,477 full-time equivalent jobs.” Over the next 30 years, the UT researchersestimate, the Volkswagen plant will increase incomes by nearly 12 billion, with acorresponding increase of 1.4 billion in state and local tax revenue. “The large economic effectsresult from the 2,000 full-time jobs that Volkswagen expects to have at the automobile assemblyplant,” the report says, “with a total annual payroll of 136.1 million, combined with significantsupplier purchases.” Volkswagen executives, meanwhile, told industry trade publications theyexpected the total economic impact of the plant to approach 12 billion.Not long after Volkswagen’s announcement, the Chattanooga Times Free Press reported thatTennessee’s incentive package would exceed “the previous record high of 419.4 million offeredin 2006 to recruit Kia to West Point, Ga.” Earlier this year, an Alabama newspaper saidTennessee’s incentive package for Volkswagen eventually reached 577.4 million.Interestingly, Alabama economic development professionals are hoping the near-miss withVolkswagen three years ago may yet pay off for the state. The automaker’s sister company,Audi, is currently weighing a decision on where to build a U.S. manufacturing plant of its own.(It is possible, that the company could choose to expand the Chattanooga operation toaccommodate one or more additional production lines for Audi vehicles.) A site near Huntsvilleknown as the “Sewell tract” caught Volkswagen’s eye during the initial search, according to theHuntsville Times, and some Volkswagen officials told Alabama the state would have won theplant if it could have matched Tennessee’s incentive package. Alabama officials are now hopingthe Sewell tract will become the home of an Audi plant.13
EADS North AmericaOn February 23, 2011, the Pentagon announced that it had chosen Boeing in the competition tobuild 179 new aerial refueling tankers for the Air Force – a program that ultimately is expectedto be worth about 35 billion. The first 18 tankers are due by 2017. The loser in that decisionwas EADS North America, which had said it would build a 600 million assembly plant atMobile’s Brookley Field to assemble the tankers if it won the contract.The selection of Boeing was surrounded by political controversy. The Seattle Post-Intelligencernoted (February 23, 2011) that “an initial 2003 lease deal for new Boeing tankers fell apart undera cloud of scandal. The Air Force then chose a Northrop Grumman-EADS tanker over a Boeingoffering in 2008, but Defense Secretary Robert Gates threw out that result after congressionalauditors found serious flaws in the process.”EADS officials announced in March 2011 that the company would not protest the award.14
IV. The Competition“In most of our [large] projects now,” says ADO Assistant Director Linda Swann, “we arecompeting with at least one other country.” Consequently, we begin this section with a look atinternational issues that come into play in recruiting industry. Next, we turn to those states thatADO considers our prime competitors in the region: Arkansas, Florida, Georgia, Kentucky,Louisiana, Mississippi, North Carolina, South Carolina, Tennessee and Texas.InternationalIncentives used in industrial recruitment are determined at the state level, but it is important toremember that states are incapable of providing some much-needed incentives that only thefederal government can authorize. Still, because all of the states against which Alabamacompetes face the same challenges with respect to U.S. trade and tax policies, the playing fieldremains level for domestic competitors.To the foreign investor, assessing the myriad of incentives and credits offered by individual U.S.states – coupled with the regulations and requirements of each – can be daunting. What’s more,the same investor probably has at least a working knowledge of comparable incentive programsoffered by his or her home country. In addition, the range and complexity of incentives andcredits offered by each U.S. state or local community are constantly evolving, making thecomparison of various incentive and credit packages more difficult. Further, European countriesand some Asian countries that are the size of individual U.S. states, or smaller, can change theirlaws quickly in order to meet business incentive needs. That flexibility may have sufficientinfluence to transform a potential Alabama project into an international foreign investment. [1]Statutory tax credits can include jobs credits for new employment, investment tax credits for aproject’s qualified capital investment, port credits for export and import activities, trainingcredits for new or existing employees, headquarters credits, Enterprise Zone credits and others.States can also create different benefit levels for the same credit, encouraging companies to makeinvestments in economically distressed areas. These distressed areas are designated by states asspecific zones. (As noted below, for example, Louisiana and Mississippi enjoy the recruitingadvantage they receive by being in the Gulf Opportunity Zone.) Additionally, the federalgovernment may also designate zones within a state, such as “empowerment zones.” Thequalifications to obtain credits within these federal zones can be reduced or waived when capitalinvestment, new hiring and wages are placed in these zones.Other international considerations come to bear on Alabama’s economic development prospectsas well. Fifty years ago, for instance, 64 percent of the world’s 250 largest industrial companieswere headquartered in the United States. Today, only 34 percent of the world’s 500 largestcompanies are based here. More than 60 percent of the technology industry’s sales are overseas;as the world becomes ever more connected, that number can be expected to grow. And anotherexample: America’s economic leadership may well be a reflection of our historic national15
commitment to public education, but other countries are surpassing the United States inpreparing their children for the jobs of tomorrow. Today, the United States is 29th out of 109countries in the percentage of 24-year-olds with a mathematics or science degree.[1] Miller, Jeff, Halcyon Business Publications, Inc. July 8, 2010The StatesThe following section provides a snapshot of economic development efforts in states identifiedby ADO managers as Alabama’s principal competitors for large industrial projects. Incentivesoffered by Alabama and its competing states are subject to change, and it is difficult to pinpointofferings that can be compared, dollar for dollar, with validity. In those instances where suchcomparisons appeared to be fair, they were included here.ArkansasBoth Alabama and Arkansas give tax incentives for businesses that create jobs in each state. TheArkansas Department of Economic Development and Arkansas Development Commission offerseveral incentives to businesses, many of which mimic those available in Alabama. The state ofArkansas also has a number of bond issues tied to industrial recruitment, with the proceeds ofthat debt used to help industries in the state.The “Create Rebate Program” is a payroll rebate program in Arkansas that will allow businessesthat qualify a financial incentive equal to a percentage of the annual payroll of new full-timepermanent employees. Percentages depend upon the county tier – based on the local economicneed – where the business locates. This program is offered for up to 10 years after productionbegins.The InvestArk program gives sales and use tax incentives to businesses in the state. Businessesmust be established for at least 2 years and invest 5 million or more in the plant or equipmentfor new construction, expansion or modernization. The expenditures must be incurred within 4years of the eligibility date and will be audited upon completion to confirm the tax credits. Salesand tax credits are based on the percentage of eligible project cost. The percentage of credit thatmay be approved is equal to 50 percent more than the state sales and use tax rate in effect at thetime an agre
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Oracle Taleo Enterprise Recruiting User Guide Chapter 1 Recruiting Overview 1 1 Recruiting Overview Recruiting Overview Recruiting Process Oracle Taleo Recruiting is a solution that helps enterprises source, assess, and hire the best talent. The Oracle Taleo Enterprise suite includ
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Oracle Taleo Enterprise Fluid Recruiting User Guide Chapter 1 Overview 1 1 Overview Overview Fluid Recruiting Overview Fluid Recruiting is an HTML recruiting solution that helps enterprises assess and hire the best talent. Fluid Recruiting offers a simple and modern user interface usable on desktop, laptop, tablet, and smartphone. Fluid
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1 Unit 1: Introduction to SAP SuccessFactors Recruiting 1 Lesson: Introducing SAP SuccessFactors Recruiting 1 Lesson: Preparing an Instance for Recruiting Configuration . 21 Lesson: Describing Marketing Email Consent Management 23 Unit 11: Recruiting Management Academy Case Study 23 Lesson: Configuring SAP SuccessFactors Recruiting for XYZ .
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DF117 &118: Setting up Recruiting - marketingops.ceridian.ca 


Describe the overall flow of setting up Dayforce Recruiting and the resulting recruitment processes. Describe the Recruiting configuration process. Explain key fields within the Org Setup and Jobs and Positions screens that impact Recruiting. Describe and configure recruiting functions and job application templates.
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SEISMIC DESIGN LOADS FOR STORAGE TANKS 


of tank wall, which would be required by each design method for this example tank. The API 650 method is a working stress method, so the coefficient shown in the figure includes a factor of 2.0 for the purposes of comparing it with the NZSEE ultimate limit state approach. For this example, the 1986 NZSEE method gave a significantly larger impulsive mode seismic coefficient and wall thickness .
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IN THIS ISSUE CAR WASH INSIGHT Recent, Notable M&A Transactions .

9/8/2022 Club Car Wash Sites of Tidal Wave Express Car Wash 8 8/29/2022 Take 5 Car Wash Soft Touch Car Wash, Auto Oasis Car Wash, Clearwater Car Wash and Birdie's Car Wash 5 8/25/2022 WhiteWater Express Geaux Clean Car Wash 7 8/19/2022 ModWash Home Team Car Wash 3 8/18/2022 Splash In ECO Car Wash (Wills Group) Blue Hen Car Wash 2
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Personal insurance - Car & Business insurance King Price Insurance

The king's insurance options 5 Things you need to know 7 The stuff you need to do 14 How to claim 16 Our commitment to you 20 Car insurance 22 Car warranty 37 Shortfall cover 45 Scratch and dent 46 Tyre and rim 48 Motorbike insurance 53 Trailer and caravan insurance 64 Watercraft insurance 68 Home contents insurance 77 Buildings insurance 89
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ESSENTIAL PLAN - Discovery

Car insurance only Car and home insurance Car insurance only Car and home insurance 12.5% 25% 5% 10% YOUR FUEL CASH BACK PERCENTAGE GET TO THE HIGHEST CASH BACK PERCENTAGE Add at least R250 000 of home insurance (household contents, buildings or both) Take your car to Tiger Wheel & Tyre and pass the Annual MultiPoint check
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CAR INSURANCE EVERYTHING EXPLAINED - RSA Insurance Group

CAR INSURANCE 93013821.indd 1 15/03/2018 10:46. 2 WELCOME TO µ CAR INSURANCE Thank you for choosing µ to protect you and your car. This booklet is intended to help you check your cover and to reassure you that µ will give you the protection you need for the year ahead. First of all, to help you understand your car insurance policy we want to .
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Describe types and purposes of insurance.

D.O. CAPS Consumer Skills: Insurance—10E 3 Your car - The car you drive can also affect your insurance rates. Insurance companies place certain kinds of cars in special risk categories. You should ask your insurance agent before making a car purchase to make sure you aren't getting a car that will cost you extra for your liability insurance.
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Money Online Price Comparison - WordPress 

you to compare car insurance quotes. You'll notice at the top of the screen is a warning regarding telling the truth when completing any form of car insurance quote as something withheld, which later becomes known, can void an insurance claim. 7 The process of completing a car insurance price comparison is broken down into 4
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Contours Options Infant Car Seat Adapter Instruction Sheet

your Infant Car Seat, as described in the instruction manual provided by the Infant Car Seat manufacturer. † WHEN USING ONLY ONE INFANT CAR SEAT ADAPTER OR TWO FOR TWINS, THE FOLLOWING INFANT CAR SEATS CAN BE USED: † If your Infant Car Seat is not one of the models listed above, DO NOT use your infant car seat with this car seat adapter.
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Microsoft Advertising Travel Update

last minute cruise deals -58.50% Car Rental Queries WoW Change car rental -43.80% rental cars -46.30% car rentals -40.60% cheap car rentals -48.00% car rentals cheapest rates -52.20% rent a car- 40.30% cheap rental cars -45.60% rental car -41.80% car rental deals -49.30% rental cars lowest price -53.90% Flight Queries WoW Change cheap flights .
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Design and development of lift for an automatic car parking system

1. Stacker type car parking system 2. Puzzle type car parking system 3. Level type car parking system 4. Chess type car parking system 5. Rotary type car parking system 6. Tower type car parking system But lift is used only in tower type car parking system. Objectives:-
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Gold Tier - MAPFRE Insurance

Foy Insurance of MA, LLC 198 Frank Consolati Insurance Agency, Inc. 198 County Insurance Agency, Inc. 198 Woodrow W Cross Agency 214 Woodland Insurance Agency, Inc. 214 Tegeler Insurance Services of CT, Inc. 214 Pantano/VonKahle Insurance Agency, Inc. 214 . Hanson Insurance Agency, Inc. 287 J.H. Slattery Insurance Agency, Inc. 287
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Car Insurance This booklet covers:Car Rapid Bonus Business

Car Insurance This booklet covers:Car Rapid Bonus Business RAC Direct Insurance is a trading name of London and Edinburgh Insurance Company Limited. Registered in England No 924430. Registered Office: 8 Surrey Street, Norwich NR1 3NG. Member of the Aviva Group. Authorised and regulated by the Financial Services Authority. RAC052(V27)-1971-06.06 .
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Root Insurance (ROOT) - Citron Research

Root Insurance (ROOT) Leveling the Playing Field of Car Insurance What every trader needs to know about one of the mostheavily shorted stocks in the market Traditional Credit-Based Car Insurance PerpetuatesEconomic and Racial Inequalities as one in three American cannot affordessentials because of car insurance premiums
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Affordable Care Act - insurance comparison, cheapest insurance, cheap health insurance NJ, cheapest insurance company Priority One High Volume - Washington state health insurance plans, affordable health insurance The best performing ad copy included those that made specific reference to finding "health insurance" for
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The Pricing of Group Life Insurance Schemes - Actuaries

Thus, in comparison to individual life insurance, group life insurance is more cost-effective per thousand of rupees insurance cover. 2. General Characteristics of Group Life Insurance Group life insurance, within certain restrictions and conditions, provides insurance to members of a group without requiring evidence of insurability. There is a .
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NK-ID 0192-8365-3702-0D3E - Car-O-Liner

CAR-O-DATA. 4. The vast majority of vehicles on the road today can be found in Car-O-Liner's database. Your . Car-O-Tronic. is delivered with a 14-day trial . Car-O-Data Vision2. subscription. Car-O-Data. is available with different subscription periods and database. 4. Check all options with our distributors. SOFTWARE PART. NO. Vision2 X1 .
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