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Disclaimer Although every effort has been made to ensure that the content of this ecourse is free from errors, this publication is sold with the understanding that the authors, editors and publishers are not responsible for the results of any action taken on the basis of information in this work, nor for any errors or omissions. The publishers and the authors and editors expressly disclaim all and any liability to any person, whether a purchaser of this publication or not, in respect of anything and of the consequences of anything done or omitted to be done by such person in reliance, whether whole or partial, upon the whole or any part of the contents of this publication. If expert advice is required, services of a competent professional person should be sought. Website Referrals: In this e-course there are several references to Websites that have additional information in relation to the topic. We are not responsible for the content of any websites. Due to the constant development of the Internet, links and content can change on these websites. We carry no responsibility for the information that may be changed or omitted on these websites. Copyright Notice This publication of ‘How to Become a Fashion Designer and Start your Own Fashion Label’ is copyright 2010 by La Mode Group, trading as La Mode College of Creative Industries. La Mode Group has the exclusive propriety rights under the Copyright Act to make and distribute copies of this course. No Part of this course may be reproduced, revised, or distributed in any form or by any means (including photocopying, emailing, recording, and up-loading in the net) without prior written permission. Unauthorized copying of all or part of this course will infringe on copyright and may result in legal remedies and damages. E-course How to Become a Fashion Designer and Start your own Fashion Label 2
An Introduction to the world of FASHION The first section of this e-course will provide a basic Introduction to the Fashion Industry, and give an overview of what Fashion is all about and the different jobs that are available within the industry. This Introduction to the world of fashion will touch on the importance of Fashion History, and will highlight the evolution of Fashion that has shaped the textile industry today. Students will learn how to identify trends at the peak of their cycle, and understand where trends evolve from. E-course How to Become a Fashion Designer and Start your own Fashion Label 3
Introduction to the world of Fashion The Fashion industry is a very vast and exciting world of creativity that constantly changes. But a lot of people don’t realize that it is actually a very competitive world of business. Running a fashion design house or managing a fashion label is vastly different to other business industries. Fashion constantly changes, so fashion businesses must change with the fashion, and continuously be offering customers new and exciting things all the time. But what looks and trends does the customer want to buy? What fashion sells, and what doesn’t sell? Fashion has changed constantly over the past few years, and will continue to do so. Today’s customer is very well informed, and difficult to please. Making money from the fashion industry is about combining creativity, trend research and merchandising together in a way that speaks to a wide variety of people. Retail stores are the primary way of offering product to the end consumer, thus the Fashion Retail Industry is the largest business category in the fashion industry in Australia. But what’s the difference between a successful and unsuccessful fashion label? Regardless whether it’s a boutique, wholesale or retail label, whether you are a designer, buyer or marketing manager, a strong understanding of fashion and its origin will be what makes you successful in business and within the fashion industry. E-course How to Become a Fashion Designer and Start your own Fashion Label 4
Wholesale and Retail Fashion Fashion trade takes place at both wholesale and retail levels. Wholesale Fashion refers to when the fashion manufacturer sells a selection of goods to the retailer. The manufacturer sells the clothing at what is called the ‘wholesale’ price. This price is quite often the ‘raw’ manufacturing cost plus a margin that covers freight, expenses, import duties, tax, and overheads like wages. ‘Retailing’ is the activity of buying and selling merchandise for a retail organization to generate a profit. It refers to the total process of stock planning, management and control. The Retailer sells product from the wholesaler at a marked –up price. This price can be anywhere from 2 to 3 times the wholesale price. The standard mark-up for the majority of retailers is 100%. (Two times the wholesale price.) Example: if a T-shirt was bought for 10 at wholesale, the retailer would sell the T-shirt in the store for 20. (This is called 100% mark-up.) Successful fashion design essentially involves the ability to spot trends within regular sales cycles and repeatedly achieve sales targets; giving the consumer what they want, when they want it. E-course How to Become a Fashion Designer and Start your own Fashion Label 5
The Evolution of Fashion: The Fashion Cycle Fashion is constantly changing. Fashion can refer to the ‘latest’, or ‘most admired’, but generally for something to be fashionable, a significant amount of people have to accept or adopt it. For this reason, fashion, or style cannot be created overnight. How does style emerge in the first place? Fashion is evolutionary. Even the most basic fashion shapes and silhouettes have emerged from a place in history. It can be said that fashion is a response to the current times, including social and economical happenings. Fashion styles are essentially based on silhouettes, with minor changes to trims, hem lengths and additional extra details. Silhouettes originate from the desire to emphasize or cover up part of the human body, or to showcase it. Fashion show-cases the body, and projects an image to others. A style emerges and changes slowly and gradually over a period of time, in response to the world. A style ends its life-cycle after it has been emphasized to a point where it becomes cheap and vulgar, and not new or exciting anymore. This is when a new style, quite different from the original will take its place and begin the cycle. The Fashion Cycle Fashion, like any product has a ‘shelf life’ or life span. This is referred to the Fashion cycle, where a style of clothing will ‘come in’ to fashion, then ‘go out’ of fashion. E-course How to Become a Fashion Designer and Start your own Fashion Label 6
When a style comes into fashion, it goes through several phases before it becomes saturated and no longer in fashion. For a designer of fashion timing is make or break. There are three different cycles a clothing trend can enter, depending on its feature and acceptance. Generally, it can be classified as a ‘fad’ trend, ‘Classical’ trend, or ‘standard’ trend. Each trend has a different length of time it remains in the cycle. Have you ever wondered why some clothing pieces go out of fashion in a couple of weeks; no sooner have you bought it, and other trends can stick around for the whole year? Each cycle has different peaks. The Fad Cycle Trend A ‘fad’ trend has five stages in its cycle, and only lasts for one season. It starts by the Introduction of the trend, slowly builds acceptance by the public, matures and peaks maximum penetration or acceptance, then starts declining interest ( this is when a garment will go on sale), then it becomes obsolete. Clothing examples of a fad trend: gypsy tops, bum bags, bubble skirts, braces, knee high boots, fluro-colours, sequined hot-pants. The Classic Trend A ‘classic’ garment has a much longer life span than a normal or fad trend. A classic garment would include a little black dress, a blazer or suit jacket. A ‘classic’ item essentially takes longer for introduction in the market place and to be accepted, but once it reaches maturity stage of acceptance, it remains there, almost permanently, for an in-definite time frame. E-course How to Become a Fashion Designer and Start your own Fashion Label 7
A ‘classic’ item never appears to go out of fashion. It could also be referred to as the ‘quint- essentials’. Maybe it’s a little cardigan, maybe it’s a basic white t-shirt, or maybe it’s just a really good cut of jeans. These items stay in our wardrobes for years, and are always still relevant. The classic items are not too over the top or daring. They tend to be more conservative, with emphasis on simplicity, good cut, fit and quality. The Standard trend: A standard trend tends to last over a few seasons. The introduction and acceptance stages take longer to establish than a fad trend, but usually have a higher sales volume due to its length of time in the market place. The acceptance stage usually lasts quite a lot longer than a fad stage, and stays at the peak acceptance for a longer period of time. Examples of clothing in a standard trend: Floral prints, animal prints, bows and frills, batwing sleeves, baby doll silhouette. The Trend Cycle: Within these different types of trends, there are ‘peaks’ and ‘trophs’. A trend will go through the following phases: The Introduction: This is the first stage where the style is introduced. Usually the ‘fashion active’ customers, or ‘trend setters’ are the first ones to accept the trend, and wear the clothing item. Style leaders and early accepters inspire and motivate others to adopt the clothing piece or trend. The Rise: The second stage is like a snow-ball effect. People observe and watch the ‘trend -setters’, and slowly adopt the trend for themselves. This is the point where the press will pick up the trend, and feature the trendsetters wearing the new clothing style. Celebrities and ‘It’ girls play a large role in establishing new trends. E-course How to Become a Fashion Designer and Start your own Fashion Label 8
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For example, Kate Moss and Sienna Miller where style icons of the ‘Boho – chic’ look. Fashion Followers then adopt the style in similar versions that are cheaper and a little less extreme. The trend-setters love exclusivity and dare to be different. Maturity: The peak of the maturity stage is called the saturation point. This is where the trend has reached maximum penetration, and the majority of consumers have adopted the trend. The ‘fashion average’ consumers will shop at large retail chains for this style/ trend, which is quite often now so watered down, and at a very affordable price for the everyday consumer. These consumers do not worry about the lack of exclusiveness, but rather jump for joy that they are wearing a ‘fashionable’ or ‘trendy’ piece of clothing, and look to conform with everybody else for acceptance. By this stage the ‘trend setter’ or fashion active person has dropped the trend, and moved on to the next thing. The Decline: Although people are still wearing the trend or style, it has become less popular due to over exposure. This is when stores experience a down turn in sales, and start to mark down the item to clear the stock (and make way for the new trend approaching). People with less money and less style conscience will adopt the trend here, on sale. These consumers can be referred to as ‘fashion re-active’, as they are slow to react to changes in fashion. Fashion re-active can also be the main majority known as ‘bargain hunters’. Obsolescence: The last stage of the cycle is when the trend experiences negative comments about it, or when the trend has been made so cheaply and poorly it looks vulgar. At this stage it is quite often so removed from its original version. A good retail chain or fashion buyer will plan the obsolete date, and will determine what items have more faddish features then others. Retail chains can get into trouble if they still have copious amounts of stock left at the Obsolete stage, or are only just releasing the style when it is already on the decline. E-course How to Become a Fashion Designer and Start your own Fashion Label 9
The History of Fashion Social and Economical Factors and the influence on Fashion Below is a look at Social, Political and Economic factors that have occurred in the past century, and how they have influenced fashion and silhouettes. By understanding how history has influenced Fashion in the past, we can better predict fashion trends in the future. 1920’s/ 1930’s 1940’s 1950’s Date and Key Events 1920’s Invention of the Television 1929: Black Friday stock market crash: Start of the depression. 1936: Spanish Civil War Dance and Jazz night Club crazes 1939-45 World War II: Clothing Coupons, DuPont Develops Nylon 1947- Synthetic dyes introduced for new acrylic and polyester fibres Designers and Influencers Coco Chanel develops simpler and more practical styles for the current lifestyle. Silhouette and style Short, backless dresses Boy-ish look, flat-chested, low waists, bias cuts, short hair. Trims: beading, fur, and fringing. Designers: Balenciaga, Rise of American Designers. Intellectuals, artists and musicians displaced during the war create new communities of influence. Precision grooming, detailed suits, Extremes of Wealth and Poverty. Princess Line, belts, waists and flat shoes. 1950’s: The rise of the television The introduction of the domestic washing machine 1955: Civil Rights Movement in USA. American Music Idols: Elvis Presley, James Dean influences the men’s teen market. Dior’s’ New Look. Couture houses Chanel, Dior, and Givenchy. American styles are more widely seen. Italian Designers: Pucci, Cerruti. Practical, military styles, women’s trousers, make do and mend approach, women wearing practical war clothes in everyday life. Men starting to wear single breasted suits. Date and Key Events Designers and Influencers 1960’s 1970’s John F Kidded elected President of USA 1963: President Kennedy Assassinated 1965: Vietnam War: Cold War Civil rights give all US citizens the right to vote. 1967: The summer of Love : the introduction of the Pill Contraceptive. 1969: Moon Landing Yves Saint Laurent, Cardin, Courreges, Rabanne. First generation of Art-schooled trained designers such as Jean Muir, Anne Klein. The anti-war Hippy Movement Introduction of the first ‘swinging’ London boutiques: Many Quant, Biba, Mr. Freedom, YSL’s Rive Gauche. Jacqueline Kennedy wife of President popularizes the E-course The Growth of the Women’s movement Perry Ellis, Ralph Lauren, Betsey Johnston, Calvin Klein, Diane Von Furstenberg. Bra Burning and casual-wear, dungarees and protest tshirts. Sophistication, hourglass silhouettes, fuller longer skirts, nylon stockings, gloves, and accessories. New Youth market girly looks, influenced by Audrey Hepburn: Full skirts, flat ballet pumps, cardigans, Rock'n' Roll denim and gingham. 1980’s 1981: Marriage of Diana Spenser and Prince Charles Videos and MTV popularize youth fashion. 1987: US Stock market crash 1989: Fall of the Berlin wall Vivienne Westwood, Body Map, John Galliano ‘New Romantic’ music movement and Studio 54, New York night club scene. High Fashion becomes increasingly international: Calvin Klein, Missoni, Donna Karan, Armani, Versace, Lagerfield, Lacroix, Valentino. DuPont invented Lycra stretch How to Become a Fashion Designer and Start your own Fashion Label 10
Chanel suit, pill box hats and the short, bob hair cut. fabrics. Humour in fashion: Dolce and Gabbana, Moschino. Silhouette and style The sack shape, knee length skirts, Chanel suits. Bikinis and bra-less tops. Kinky boots for women. Mini skirts, PVC and shift dresses, colourful geometric prints, tights, influence of pop art on fashion. Cult fashion models: Twiggy and Shrimpton. 1990’s 2000’s Date and Key Events International Trade agreements 1991: Gulf War 1992: Bill Clinton Elected US President 1993 Personal Computers widely available 1995: OJ Simpson Trial 1997: Death of Princess Diana Designers and Influencers Growth of designer labels and re-launches of design houses: Prada, Hermes, Gucci, Fendi. Donatella Versace takes on Versace after her brother’s Gianni’s assignation. Post Modern Designers: Helmut Lang, American Designers: Jil Sandler, Tom Ford, Anna Sui President Bush takes US Presidency 2001: Destruction of World Trade Center in New York by terrorists. 2002: Introduction of the Euro currency in Europe 2003 Iraq war 2004 President Bush reelected British and American designers work in Paris couture: John Galliano, Alexander Mc Queen, Marc Jacobs, Jullien MacDonald, Stella Mc Cartney, Tom Ford, and Micheal Kors. Silhouette and style E-course Trade recession: grunge and deconstructed styles: eco friendly fabrics. Glamour versus conceptional fashion. Hip-Hop youth styles, baseball cap key accessory. Bias cut dresses and feminine dressing with high heels. The East welcomes international manufacturing, trade barriers dissolve. Internet speeds up communication. Hippy Movement: Eastern styles: Maxi skirts, Long hair, florals, embroidery, beads, suede, cheesecloth. Colour and flamboyance return to menswear: Layered looks, jersey and knitwear popular. Disco fashion, sexy and glittery , designer denim, Chanel suits. Rise of International high street labels: Espirit, Benetton, Gap, H&M, DKNY, Tommy Hilfiger Fashion makes an alliance with youth music. Pink, anti fashion, bondage and fetish clothing on the rise. Unisex dressing and power suits into corp. dressing with shoulder pads. Street wear popularized by Madonna , high style popularized by Princess Diana. Sportswear: stretch jersey, aerobics revolution. Women take up more corporate and executive roles in the work place. Moulin Rouge: return to corsetry and dace styles. Accessories become important necessity in fashion: designer handbags on the rise. Growth of internet shopping: and growing cult of the celebrity as fashion icon. Modernism in the millennium saw metallic, and tech fabrics, minimalism styling, or space age. Individualism and customization huge, a back lash against mass- market labels: revival of craft techniques and vintage clothing. How to Become a Fashion Designer and Start your own Fashion Label 11
Careers in Fashion Who is the Fashion Industry For? The Fashion industry is not for the faint hearted! It is a glamorous industry, as you have the opportunity to work with glamorous clothes, but it is also a highly competitive industry. Key characteristics for those working in the industry are: a passion for fashion, creativity, business minded, commercial awareness, and competitiveness, innovative thinking, international trend awareness, attention to detail, and good people and communication skills. The Fashion industry offers many exciting jobs and career prospects. The Industry is so diverse. Below is a list of jobs that are available within the Fashion Industry. Range of Jobs Available in Fashion Industry Fashion Buyer The fashion buyer may be the owner of a small boutique, or a buyer for a large retail chain. Buyers buying for large retail chains quite often will be given certain categories to buy: for example Denim, accessories, knitwear, or wovens. There are two main ways of buying in retail: centralized, and departmental buying. To be a fashion buyer, you need to have marketing skills, shop floor experience, and a good balance between creative skills, instinct for customers’ needs, and commercial awareness. Good mathematic skills are also an advantage. Merchandiser Merchandising is a broad term used across the industry. Sometimes it relates to the buying side, number crunching and product placement, sometimes to the design side, helping the designer communicate details to the garment manufacturer. A merchandiser for a buyer will quite often authorize stock markdowns, and allocate stock to stores, and transfer stock form store to store according to sales demand. The role is highly administration based, and good computer skills are essential. E-course How to Become a Fashion Designer and Start your own Fashion Label 12
The merchandiser for a Designer helps with quality control, and communicates specifications, sizing and fabric details to the supplier. They also take care of getting samples and bulk production in on time. Fashion Public Relations Fashion companies can sometimes be to busy to promote their own fashion lines, so they hire the expertise of a Public Relations (P.R) agent to market their range for them. The PR agent’s job is to create a ‘buzz’ about a collection, and make connections with magazines, TV, newspapers, and radio stations. Common skills required to work in Public Relations are literacy and journalistic skills, good marketing skills, or ability to create hype. Good people skills are essential, as you often may have to ‘smooth’ over conflicts between parties. Being well dressed, friendly and chatty are good assets to have. Fashion journalism The media is the most powerful and effective way for a designer or brand to become known, so fashion journalists/ creative directors / Editors for magazines have a very powerful position. The duty of the fashion journalist is to interpret designs and trends in fashion, and keep the general public interested. Fashion Journalism can include scriptwriting and presentation, desk top publishing, and word processing skills are essential. Fashion Stylist A fashion stylist works closely with Fashion magazines and photographers. A stylist is not a designer, but more so an interpreter of fashion who puts together the looks for a photographic shoot. The stylist will put together clothing images or moods that inspire and generate interest by the general public. Stylists need to have a good relationship with both designers and photographers, and be able to work with hair and makeup stylists. Fashion Photography Most Photographers are self- employed or free-lance, and are generally commissioned by a Designer, Fashion retail company for advertising shoots, wholesale labels for a catalogue, or fashion magazines for E-course How to Become a Fashion Designer and Start your own Fashion Label 13
editorial. They quite often get to travel to exotic locations, all expenses paid, working with beautiful people. Skills you need are technical camera knowledge, a creative eye, understanding of lighting and fashion, good angles, and knowledge a good complementing backdrops and props. Fashion Model A model wears fashion garments and accessories to demonstrate how they look, fit and perform on the body, with the aim of inspiring the viewer to purchase. Skills: training in model deportment/ catwalk, and posture. Hair and makeup presentation, the ability to pose, stand and walk well, good appearance, perfect grooming and health. Dressmaker A dressmaker drafts patterns and sews garments that are made to measure, specific one of creations for a client. They also may do repairs and alterations. Many dressmakers are self employed. Skills: Patternmaking and garment assembly, figure analysis and fitting. Costume/ Wardrobe Designer This designer designs costumes and accessories for a character in a play/ movie/ TV series, in according to history period, culture, and personality. They can work on TV -sets and dress celebrities/ actors. Skills Costume training, people skills, good personal style, history and cultural fashion knowledge, working with a budget. Trend Forecaster Trend forecasting companies offer forecasting and reporting services to fashion companies/ industry. They research the trends that are occurring, and put it together in a bias- free information report together with E-course How to Become a Fashion Designer and Start your own Fashion Label 14
pictures, illustrations, colours and fabrics, as well as consumer information. They work aprox. a year to 2 years ahead. They travel a lot , and observe consumer trends and attitudes. They can also be called ‘Trend spotter’ or ‘cool hunter’. Fashion Illustrator A Fashion illustrators’ job is to provide a sketch that captures the mood or trend, and communicates the style to the viewer. A fashion illustrator can be both artistic, and technical, either hand drawing, or using computer packages such as Adobe Illustrator and Photoshop. A fashion illustrator may lead their career into graphic design. Technical drawings are more commonly used in the fashion industry today, as opposed to conceptual figure drawing. Skills: excellent fashion illustration and rendering skills, understanding of how fabric falls, and mood, ability to capture mood or image, understanding of fashion trends. Fashion Designer/ Product Developer The role of fashion designer is quite often referred as Product Developer in the retail sectors. The job of the product developer or designer is to work closely with the buyer, and merchandising team. They research trends, colour, fabric and styling, and interpret these trends appropriately for their target customer/ group/ market. They develop seasonal colour palettes, themes and fabric direction, and work with the buyers to create a product strategy in key looks and themes. Designers work with a supplier to create the product, and get appropriate cost and quality of a garment, to meet the needs to their target customer. Key skills include ability to sketch designs, meet deadlines, work under pressure, communicate effectively, and commercial awareness as well as creativity. E-course How to Become a Fashion Designer and Start your own Fashion Label 15
A Fashion designer creates original ideas or adapts existing styles into new designs for saleable garments, sketches designs, co-ordinates fabrics and trims, and fits garments. They tend to specialize in one area, i.e. youth market, bridal/evening wear, childrenswear, menswear, or accessory design. Training/ Skills: Knowledge of patternmaking, fit fabrics, trims and garment production, creative flair, ability to adapt current trends to the target market, flow of ideas, sketching ability, understanding of design and trends, understanding of costing, selling and marketing. Patternmaker/ Grader A patternmaker makes the pattern from the design sketch and then grades it into different sizes ready for production. Skills/ training: flat pattern making, draping onto a figure / body form, grading, garment construction, CAM/ CAD pattern operation, a trained eye for line and proportion, accurate with measurements, and be able to interpret designer sketches. Garment Cutter The garment cutter prepares fabric lays, traces the patterns and cuts the fabric. Skills: Garment Cutting training, and on the job experience. Accuracy with measurements and calculations, skill when handling fabric, fabric knowledge, cutting equipment knowledge, good eyesight, physical fitness. Production machinist A production machinist operates several industrial sewing machines and over-lockers to assemble and finish garments. They may assemble parts of a garment, all the entire piece. Skills: training in garment assembly, knowledge of apparel construction techniques, operational knowledge of different industrial sewing machines, neat, steady professional and fast work. Accuracy and good eye-site are required. E-course How to Become a Fashion Designer and Start your own Fashion Label 16
Production manager The production manager plans and monitors/ manages the production of garments and ensures quality standards, and delivery dates are met. The Production manager also manages costing and freights, and custom documentation required when dealing with off shore production. Skills: ability to manage a team, and communicate effectively with manufactures/ suppliers off shore, who may have poor English skills, sound knowledge of garment assembly and quality control, inventory control, costing negotiation, and ability to motivate and manage people. Sales Representative/ Fashion Agent/ Showroom Sales The sales rep presents an apparel range to Buyers on the behalf of a wholesaler/ manufacturer to the retail buyers from retail outlets, writes orders, keep records, and provides follow-up service to retail accounts. They may take a sample range on the road, and travel to different retail locations, and attempt to build new retail accounts/ clients. Skills: Fashion, merchandising, marketing and business skills, together with sales experience, and good people skills. Understanding of current styling, ability to meet sales budgets. Bubbly personality. May have to travel a lot on the road, and may be away from home. Fashion Marketer/ Marketing Manager A Fashion marketers role is to promote a retailers product range and communicate a brand image to customers. Responsibilities include advertising, promotions, website management, brand communications, customer research, in store promotions/ graphics, press days, brand communication, and celebrity dressing. They main role is to build and develop brand recognition, co-ordinate and distribute brand catalogues, in-store events, VIP nights. E-course How to Become a Fashion Designer and Start your own Fashion Label 17
Textile Printer The textile printer prints a colour, pattern or design onto a fabric surface, and prints yardage, which is repeated all over the length of the fabric, or a single placement print on cut panels. Skills: Commercial printing training, on the job experience, knowledge of stencil cutting, artwork, printing techniques, repeats, inks, dyes, automatic and manual printing machinery, and understanding of curing procedures. Fashion Design There are several different design roles in the fashion industry: - established designer for international brand (i.e., Paul Smith) textile designer for fabric manufacturer designer fir multi store- retailers ( Tops Shop) designer for small fashion mail order business designer for fashion manufacturer ( selling designs to retailers.) The role of fashion designers in each of these environments w
Running a fashion design house or managing a fashion label is vastly different to other business industries. Fashion constantly changes, so fashion businesses must change with the fashion, and continuously be offering customers new and exciting things all the time. But what looks and trends does the customer want to buy? What fashion sells, and .
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Telkom. Mata Kuliah Fashion Merchandising mempelajari mengenai Pengertian dan tujuan Fashion Merchandising, Perencanaan Kalender Fashion dan Fashion Marketing yang meliputi fashion communication, fashion promotion, special fashion promotion, fashion 
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COURSE FAS1000: FASHION ILLUSTRATION 1 - Alberta 


2.1 identify fashion proportion and the fashion figure; e.g., proportions, anatomy, fashion elongation 2.2 sketch the human figure to fashion proportions; e.g., blocking, style lines, balance lines 2.3 identify a variety of fashion poses; e.g., full front, profile, pelvic thrust 2.4 sketch one fashion illustration using a rounded figure
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Fashion Photography on Social Media: Insights from Hong Kong Fashion ... 


2.1. Study on Fashion photography Fashion photography is defined as the len-based production of a photographic image containing fashion products. Fashion photography exists since the invention of camera, and performs the essential function of presenting fashion products for commercial purpose (Hall-Duncan, 1977; Jobling, 1999). The terms .
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Fashion Designer - sites.ps.uci.edu 


conceptual instruction. Courses may include fashion drawing, 3-D design, color theory, textiles, computer-aided design, fashion business and portfolio presentation. A Master in Fashion will explore how fashion is connected with other concepts, such as style, fashion design and collections, as well as fashion industry and journalism. 2 years
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What is E-Fashion?| Fashion & Science a New Media Literacy ... 


Fashion and circuitry design through analyzing non-digital and digital designs as well as classroom discussions. Students will discuss and analyze fashion designers, fashion design and e-fashion designs in pairs. Students will carry a whole group discussion on what makes a good design and personal style. Targeted principles, standards and skills:
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FASHION & BEAUTY: THE ULTIMATE GUIDE TO DISCOVERY CAMPAIGNS 


FASHION AND BEAUTY ADVERTISING TODAY Fashion and beauty marketing today has to move fast. Fashion trends change with the runway. One of the most rapidly growing fashion subsets is fast fashion— when brands adapt their products to reflect trends in the catwalk very quickly.2 Beauty trends are highly personalized. Beauty
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Fashion Industry Analysis From the Perspective of Business ... 


within the fashion industry, namely the fast fashion and slow fashion model. According to Cachon and Swinney (2011) companies following the fast fashion business model are characterised by a quick response to the latest fashion trends as well as short produ
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Advanced Higher Accounting - SQA 


Advanced Higher Accounting Course code: C800 77 Course assessment code: X800 77 SCQF: level 7 (32 SCQF credit points) Valid from: session 2019–20 This document provides detailed information about the course and course assessment to ensure consistent and transparent assessment year on year. It describes the structure of the course and the course assessment in terms of the skills, knowledge .
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Pegasus - University of Exeter Blogs

'Pegasus', Dept. of Classics and Ancient History, Amory Building, Rennes Drive, University of Exeter, Exeter EX4 4RJ E-mail: pegasus@exeter.ac.uk . Pegasus - 2 - Issue 52 (2009) s in . The major event this last year was the announcement of the outcome of the Research Assessment Exercise 2008 in .
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of Managerial Finance page 2 Introduction to Managerial Finance 1 Starbucks—A Taste for Growth page 3 1.1 Finance and Business What Is Finance? 4 Major Areas and Opportunities in Finance 4 Legal Forms of Business Organization 5 Why Study Managerial Finance? Review Questions 9 1.2 The Managerial Finance Function 9 Organization of the Finance
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Chapter 1 The roles of finance function in organisations

The roles of the finance function in organisations 4. The role of ethics in the role of the finance function Ethics is the system of moral principles that examines the concept of right and wrong. Ethics underpins an organisation’s sustained value creation. The roles that the finance function performs should be carried out in an .File Size: 888KBPage Count: 10Explore furtherRole of the Finance Function in the Financial Management .www.managementstudyguide.c Roles and Responsibilities of a Finance Department in a .www.pharmapproach.comRoles and Responsibilities of a Finance Department .www.smythecpa.comTop 10 – Functions of Business Finance in an om23 Functions and Duties of Accounting and Finance nded to you b
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Mathematics 2 Problem Sets - Exeter

Mathematics 2 Mathematics Department Phillips Exeter Academy Exeter, NH August 2019. To the Student Contents: Members of the PEA Mathematics Department have written the material in this book. As you work through it, you will discover that algebra, geometry, and trigonometry have been integr
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The Seafarer RL 4 The Wanderer The Wife’s Lament

survive in the Exeter Book, a manuscript of Anglo-Saxon poems produced by a single scribe around a.d. 950. In addition to these and other secular poems, the Exeter Book contains religious verse, nearly 100 riddles, and a heroic narrative. It is the largest collection of Old English poetry in existence. Neglected Treasure Originally, the Exeter
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UPPER SCHOOL - Exeter

Club, Exeter Soccer Club, or Exeter Volleyball Club. UPPER SCHOOL students may also partici-pate in musical or choral groups. DESIGNING YOUR OWN CURRICULUM As an UPPER SCHOOL student, you have the free-dom to design your own academic curriculum. You may enroll in any three of the more than 
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Exeter a gentleman in Moscow weekend

“A Gentleman in Moscow” Itinerary at a Glance: Day 1 Arrive in Moscow Day 2 Backstage Tour of the Bolshoi Day 3 Kremlin Tour Day 4 Depart Moscow . Why Exeter International? Our Knowledge & Experience . At Exeter International we have been creating mem
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Phillips Exeter Academy Courses of Instruction 2022-23

Academic Excellence Academic excellence is a signature strength of Phillips Exeter Academy. In every discipline and . — academic, artistic, athletic and extracurricular — . and passions and the agency needed to carry these forward. Non Sibi Non Sibi, or Not For Oneself, inscribed on Exeter’s 
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Exeter College Association

club in Takoradi, Ghana. Katrina Hancock read Earth Sciences at Exeter between 1998 and 2002. She joined the Development Office in 2004 and has been Director of Development since 2006. Mark Houghton-Berry,Honorary Fellow, read Literae Humaniores at Exeter between 1976 and 1980. He is CEO of Tudor Capital LP, the European arm of a US based hedge .
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Exeter Plan: Outline Draft Plan Consultation Sustainability Appraisal .

1. Draft Non-Technical Summary of the SA Report for the Exeter Plan (Outline Draft Consultation) M. Andrew B. Miller S. Temple K. Nicholls K. Nicholls 10.08.2022 2. Final Non-Technical Summary of the SA Report for the Exeter Plan (Outline Draft Consultation) M. Andrew B. Miller S. Temple K. Nicholls K. Nicholls 09.09.2022 3.




1y ago




103 Views






















2017-2018 GRANDE ÉCOLE MSc in MANAGEMENT

Descriptif des cours Course Outlines 10 Catalogue des cours/ Course Catalog 2017-2018 FIN: Finance/Finance A : Actuariat/Actuarial, Insurance E : Finance d’entreprise/Corporate Finance The course liste tables and the course outlines G : Finance générale/General Finance M : Finance de marché/Market Finance S : Synthèse/Synthesis IDS: Systèmes d’Information, Sciences de la Décision et .
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Behavioral Finance and Wealth L Management

Introduction to Behavioral Finance CHAPTER1 What Is Behavioral Finance? Behavioral Finance: The Big Picture Standard Finance versus Behavioral Finance The Role of Behavioral Finance with Private Clients How Practical Application of Behavioral Finance Can Create a Successful Advisory Rel
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Catalogue des Cours Course Catalog - ESSEC Business School

10 Catalogue des cours/Course Catalog 2021-2022 FIN: Finance/Finance E : Finance d'entreprise/Corporate Finance G : Finance générale/General Finance M : Finance de marché/Market Finance S : Synthèse/Synthesis IDS: Systèmes d'Information, Sciences de la Décision et Statistiques/ Information Systems, Decision Sciences and Statistics
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SINGAPORE - Kelly Services

FINANCE Chief Financial Officer Degree/Master 15 20,000 25,000 Finance Assistant Diploma 1-3 2,800 3,400 Finance Controller Degree 10-15 10,000 18,000 Finance Director Degree 15 15,000 20,000 Finance Executive/ Senior Finance Executive Degree 2-5 3,000 6,000 Finance Manager/ Assistan
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Ministries of Finance and Nationally Determined Contributions

Rodrigo Rojo, IDB Sr. Consultant and advisor to Ministry of Finance of Chile. Colombia German Romero Otalora and Laura Marcela Ruiz Daza — Office of the Vice-Minister — Ministry of Finance. Ireland Paul Ryan — International Finance Division — Ministry of Finance Sean Judge — Department of Finance — Ministry of Finance
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